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Life & health insurance sectors do offer significant opportunities 
for growth, but  important issues need to be dealt with.

 Generally speaking, insurance companies in the region lack the know-know and 
expertise of personal lines insurance business

 Developing personal lines on sound basis represents an important investment to 
any single insurance company

 The life insurance sector in the region remains undeveloped with low penetration 
rate and density level

 Health insurance has been granted a substantial role, with a yet very limited 
available expertise and vision
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Section 1
Arab Insurance Sector Overview



The insurance industry in the Arab region is comparatively young and underdeveloped with
low penetration rate and density
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Section 1 – Arab Insurance Sector Overview
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On the other hand, the industry’s gross written premiums grew rapidly at a CAGR of
around 20% for the period 2004-2010 with non-life (excluding healthcare) constituting the
biggest share; Life growth still being very limited.

Source: Swiss Re Sigma, MENA Insurance Directory

* : Lebanon, Jordan, GCC, Egypt, Morocco, Algeria and Tunisia.

Section 1 – Arab Insurance Sector Overview
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Section 2
The Life Insurance Opportunity
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Life insurance in the Arab region is still pretty much underdeveloped; life insurance
market constituting 0.1% of the world life insurance premiums vs. 2.45% of world GDP

1. Religious beliefs: compliance with Shariah principles;
2. Investment is important, with long payback periods;
3. Limited awareness about life insurance and its benefits;
4. Reliance on state welfare benefits & pension schemes;
5. Absence of tax incentives does not push people buying life insurance products; and
6. Market immaturity and competition is pushing Life business to become a “loss making” line.

Source: Swiss Re Sigma, MENA Insurance Directory

Section 2 – The Life Insurance Opportunity
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Life insurance premiums grew at a CAGR of almost 20% over the past years

Four major types of life insurance are currently marketed in the Arab region:
– Credit life: a type of insurance in which the amount of the policy matches the loan balance at any given time,

designed so that the loan will be paid off in full in the event of death;
– Group life: a life insurance policy that covers a group of people (e.g. group of employees at a company);
– Facultative term life: a life insurance policy that provides a stated benefit upon the death of the policy owner,

within a specific time period. However, the policy does not provide any returns beyond the stated benefit; and
– Saving life: a life insurance policy that combines a death benefit with a saving component. This saving portion

can build a cash value allowing the owner to help meet future goals, such as paying for a child's college
education (e.g. whole life, universal life and unit linked insurance policies).

Source: Swiss Re Sigma, MENA Insurance Directory
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Life insurance segment offers considerable growth opportunities in the Arab region

1) Raising awareness levels pertaining to life insurance through trainings and workshops;

2) Broadening the base of Shariah-compliant products;

3) Benefitting from restructuring plans of state pension funds by offering life insurance and long-term savings products;

4) Capturing the growth of the mortgage market requiring insurance coverage on sound basis;

5) Focusing on expatriates which constitute a major part of the GCC demography while promoting portable products;

6) Offer investment vehicles and affordable products; and

7) Promote bancassurance

Source: Arab Re analysis

f : forecast

Section 2 – The Life Insurance Opportunity

Life GWP Projections 

GWP in USD Bn 2010 2011f 2012f 2013f 2014f 2015f

8.53.7 4.7 5.4 6.2 7.2
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Section 3
Health Insurance in the Arab World



11

Section 3 – Health Insurance in the Arab World

Egypt

Oman

Compulsory health 
insurance law at 
planning stage

Saudi Arabia

Compulsory 
health insurance 
for expatriates & 

Saudis working in 
private sector

UAE

Compulsory for 
nationals and 

expatriates in Abu 
Dhabi, and 

expected for the 
entire UAE

Qatar

Mandatory health 
insurance draft has been 

issued, with a vision 
similar to Daman in the 

UAE

Compulsory health insurance in certain 
cases such as for public employees. 

Demand for PMI started though social 
cover is considered to be good

Kuwait

Various models are currently 
under study (PMI vs. HMO 

family type)

Algeria 

Bahrain

Compulsory 
insurance for 
expatriates in 

planning 
phase

The process to pass and 
enforce a comprehensive 
health insurance law was 

underway; universal 
coverage within 20 years

In 2008, government
called for compulsory 
health insurance for 

nationals

Lebanon

Jordan

Compulsory healthcare 
insurance for public 

sector; similar legislation 
for private sector is under 

consideration

Compulsory health insurance failed. 
Algeria has a poor social healthcare 

system, and there are good 
opportunities for PMI

Morocco

- No compulsory 
health insurance.
- Top-up health 

insurance in 
Morocco is 

marketed as a 
commodity and is 
substantial, with 
limited clients’ 

services though Tunisia

Compulsory Health Insurance in the Arab World:

Libya

A new mandatory health insurance was 
under enforcement, with a model similar to 

Daman in Abu Dhabi

Syria

Sudan

- compulsory social health
insurance for all employees 

of public and private
sectors

- Demand for Health 
insurance is picking-up 

substantially

Yemen

Was on the verge of enforcing a 
compulsory (social) health insurance. 

PMI has good chance to play a 
significant role

A health insurance 
company was 

established , with 
PMI expectations 

to be high
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Growth opportunities in the health insurance sector is there to grasp

• The enforcement of compulsory health insurance law will result in a wider client base for the insurance companies;

• The privatization schemes of public healthcare in the Arab region will drive people towards private medical insurance as

it offers better quality and freedom of choice;

• The construction of health cities, such as in Dubai, Qatar, Kuwait will raise demand for healthcare delivery, and will

create opportunities for new products and enhanced services; and

• Scarcity of human resources with the right expertise and experience represent one of the main challenge, and offering

the right services and support to the market will certainly lead to profitable results.

f : forecast

Section 3 – Health Insurance in the Arab World

Source: Arab Re analysis

Health GWP Projections

GWP in USD Bn 2010 2011f 2012f 2013f 2014f 2015f

10.8 12.2 13.85.6 7.6 9.5
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Healthcare needs in the Arab world are increasing, with capacity still very limited

Population growth & ageing, region health specificities (e.g. obesity, diabetes,)… are all key challenges to be dealt with:

• Shortage of healthcare professionals and capacity, which pushes medical cost higher;

• Continuous import of medical treatments which generates higher healthcare cost;

• Overdependence on government funding as medical care is free in most government hospitals (for now);

• Expenditure on health in the region is still minimal when compared to other countries in spite of having a GDP per capita

that matches some developed countries.

Source: World Bank, Arab Insurance Market Review

GDP per capita (US$) Healthcare expenditure per capita (US$)
MENA 20,757                                      728                                                                            
United Kingdom 35,165                                      3,285                                                                        
Switzerland 62,629                                      7,141                                                                        
Spain 31,774                                      3,075                                                                        
U.S 45,989                                      7,295                                                                        
Cuba 5596 * 3,758                                                                        
Germany 40,670                                      5,516                                                                        
Denmark 55,992                                      4,245                                                                        
Cyprus 31,280                                      1908 *
* : 2008 data 

Comparison with Other Countries, 2009

Section 3 – Health Insurance in the Arab World
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A selection of Healthcare Indicators by country 

Medical inflation is increasing and is becoming a substantial issue especially in developed countries; whereas healthcare
weight within our region is still limited, mainly explained by the low average age.

• Not all the population is properly benefitting from healthcare services;
• The average age is increasing, and demand is being hindered by limited supply;
• Introduction of universal coverage through private and social insurance;
• Promoting private investments which will help increasing healthcare capacity to have supply matching demand; and
• Finally, long term partners are needed in order to attain our goal in developing our healthcare insurance.

Region
Physicians 
per 1,000 

(2009)

Nurses & 
Midwifery per 
1,000 (2009)

Beds per 
1,000 (2009)

Health 
expenditures 

per capita 
(2009) 

Health 
expenditures as 
a percentage of 

GDP (2009) 

Medical 
inflation (2002-

2008) 

Median
Age

(in years)

KSA 0.9 2.1 2.2 714 5.0 11% 24

UAE 1.9 4.1 1.9 1,520 2.8 12% 31

GCC 1.3 3.0 2.1 913 3.8 12% 28

Mena  Area 1.5 2.4 2.2 304 4.9 13% 26

Euro Area 3.8 7.5 5.8* 4,052 10.7 12% 38

North America 2.6 9.8 3.1* 7,110 15.8 5% 36

Source: World Bank

Section 3 – Health Insurance in the Arab World

* 2008 data
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